Final May 18 Show Report – Jordan Makower

Dave Kocharhook wrote the original timetable for the show. Mark Torrance wrote the technical version with sound and lighting cues to go with Steve Sammonds’ script. Chuck Thompson wrote the final timetable.

Ric King had recorded 278 tickets sold before May 18; 7 more were sold at the door. Total = 287 tickets. Ric reported sales; 243 tickets @$20 (before May 5), 38@ $25, 6 COMP. Members bought 174, online sales =63, mail = 23, phone = 14, COMP = 6, sold at the theater door = 7.  He had taken in a total of $5800.
Jim Sherman emailed his ‘best guess’ as to final costs regarding 95 North. Fee = $500, Expenses = $717.

Total Costs related to 95 North = $1217.
Bill Gates reported the final trailer rental cost was $20.61.
Dave Kocharhook estimated that the theater would charge us for seats sold $285.
Dave Laubscher reported the Barberpole tops cost $38. (sets)
The Palo Alto Veteran’s Administration (Alisa Krensky, Supervisor, Recreation and Wellness Therapy) gave 6 of our donated tickets to their people. The San Jose Veteran’s Recovery Center (VET), ‘Greg’, was contacted, but May 18 was the day that they were honoring their members, so we had no attendees from there. The rest were returned to us. Rob Morgan & Bob Howd each donated an additional 4 tickets. A total of 9 donated tickets were available for sale, of the original 15.
Nigel Endersby requested Dave Morley (on behalf of PAMV) provide a check payable to Colibre Press, Inc., for Poster Size Fliers ($182.49) plus Small Fliers ($58.66) for a total of $241.15. Nigel also requested that Dave send a letter addressed to Brian Bonafede, Chief Financial Officer of CSR Real Estate Services stating that The Peninsulaires received an ‘in-kind donation’ (printing costs for the show program) of $434.50.
Nigel had sent an email to Dave stating his ‘paid’ invoice for PAMV check dated March 25, 2013 which covered the cost of 150 Valentines Fliers and 300 color glossy Spring Show Fliers cost a total of $87.99
Jim Sherman had obtained 6 Wilcox High School students to act as ushers. Roman Avila was ‘Front of The House’.  John Jones operated the curtain, and did much, much more than that to ensure the show’s successful operating performance. Mark Torrance prepared the lighting cues for operation by his daughter, Allison. Steve Sammonds’ son, Ryan, assisted the Stage Manager, Gretchen Rauch (John Wanless’ wife).  Cathy-Sue Bunting, Kathy Jones, and Anne Sledge (Butch Logan’s friend) sold tickets in the lobby and operated the ‘box office’ (which was used for “Will Call”; 15 tickets distributed there!). The Show Chairperson had requested Show Programs be given to people who donated money and bought ads.

A 28-page Show Program booklet, (7 sheets, color printed, doubled sided), professionally done, was edited by Gary Miller and Nigel Endersby. Nigel’s company (CSR) underwrote printing of 400 of these, as mentioned above. Twelve and one-half pages of ads, and two cash donations (one from Mark Torrance) raised a total of $1380.
Gary Miller reported that 95 people had registered to attend the Afterglow. The Vito’s Pizzeria room for us was completely filled. Service was slow; they hadn’t ordered enough wait-staff to cover our crowd, even though Gary had given them accurate figures, days before the event! People waited on long lines to place their own orders, eventually delivered by 2 people, if not claimed by the patrons themselves. This venue did not ask for money for a reservation in advance, nor did they charge us a fee for the use of the room, which is why this place was chosen over others that Gary and Chuck Borrecco had investigated. Gary had set up (and performed the duties of audio technician for) his mike, amp, and speakers, as various people (patrons, and quartets) sang to the guests. He reported that people had a lot of fun.
